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Women Investors: A Powerful and
Confident, Yet Often Misunderstood,
Economic Force

As part of its Wisdom of Experience investor survey series, American
Funds® commissioned new research to better understand women's
attitudes toward investing for retirement and their financial power,
challenges and expectations as investors.

Many of the women surveyed are highly engaged in financial and investing decisions,
contribute meaningfully to household income and assets, and are savvy about their
portfolios. They believe that women as a group have more economic power as
investors than in the workplace. Despite this, eight out of 10 (81%) women say they
have personally experienced negative stereotypes about their investing acumen and
financial contributions to their household.

Women investors do not fit preconceived notions about being risk-averse, but they
do indicate a somewhat higher preference than men for investment approaches

that offer resilience in market downturns. Generation X and Baby Boomer women,

in particular, want to outperform the stock market in the long run. Of the three
generations surveyed, Millennial women started saving for retirement earliest and are
most confident about investing, but they are also most worried about having enough

Capital Group, home of the American money for their children’s education and taking care of aging parents.

Funds, is one of the world'’s largest

independent investment managers Women have higher expectations than men when it comes to what's important to them
focused on delivering superior, for the companies they invest in. This is true both for financial performance factors such
consistent results for long-term as earnings growth and technological innovation, as well as the importance of giving
investors for more than 85 years. back to country and community.

Investments are not FDIC-insured, nor are they deposits of or guaranteed by a bank or any other entity, so they may lose value.



Part I: Bucking Stereotypes

More than half of women surveyed rate themselves as meaningful contributors to their
household income and assets. Nine in 10 women are very or somewhat confident they
have the knowledge to make good financial decisions. Despite this, eightin 10 women
have personally experienced negative stereotypes or preconceived notions about their
investing expertise and financial contribution to their household.

Eighty-one percent of women
investors have experienced
stereotypes about investing
acumen or financial status,
including 87% of Millennials.

Women are disproportionately more likely than men to face stereotypes about their
investment knowledge, how much money they make and which spouse or partner

is the decision maker. The most common stereotype encountered by women is that
they know little or nothing about investing (33%), followed closely by misconceptions
that they make less money than their spouse or partner (32%). Millennials are the most
likely to report that they have been viewed as more focused on household expenses
than investments (36%) or that they did not generate their own wealth (22%). Nearly a
quarter of women (23%) report they have personally encountered preconceived notions
that they are confused by numbers and math.

What are some preconceived notions or stereotypes that you have personally encountered or have been expressed to you
at some point in your life?

© ALLWOMEN (%) :@ MILLENNIAL (%) GENX(% : BOOMER (%)

Encountered at least one or more stereotype “ 87 76 78
I know little or nothing about investing 33 38 31 31
| make less money than my spouse or partner 32 31 34 31
| am more focused on household expenses 30 36 30 25
I have a low appetite for risk 30 25 28 36
My spouse or partner is the decision maker 26 28 23 27
I am confused by numbers and math 23 24 24 21
| didn't generate my own wealth 17 22 16 14




Contrary to these stereotypes, women are highly engaged in
financial and investing decisions.

A majority of women (53%) say they are a meaningful contributor to their household
income and assets. This sentiment carries across generations with the highest being
Gen X women at 57%. In addition, half of all women, including 63% of Baby Boomers,
say they know the rough balance and types of investments in their portfolio. These two
findings belie some of the stereotypes that they have faced throughout their lives.

Which of these attributes, if any, reflect your own personal experience?

" ALL WOMEN (%) : MILLENNIAL (%) : GEN X (%) : BOOMER (%)

I am a meaningful contributor to my household income and assets 53 51 S57 53
| know roughly the total balance and types of investments in my portfolio 50 41 45 63
| am at least an equal partner in investment decisions 44 38 44 50
| take a thoughtful long-term approach to investing and risk 44 41 49 40
I make my own investment decisions or share responsibility 40 36 39 44
I have enough knowledge to ask informed questions about my investments 40 38 39 42
None of these apply 5 3 5 7




Women report more economic power as consumers and investors
than in the workplace.

When asked about women’s economic power as a group, nearly two-thirds (63%) rated
women's consumer purchasing power as high, while about half say that women have a
great deal of economic power as home buyers (52%) and investors (48%). By contrast,
only 41% said women have significant power as business owners, and a mere third
(35%) gave women's economic power as wage earners in the workplace a high rating.

63%

35%

Consumer Investments Business Wages in the
Purchasing Power and Savings Ownership Workplace

Rate the economic power — on a scale of 0 to 10 — that you believe women have in the following areas.
(Results shown reflect percentages of women who responded between 8 and 10, or a great deal of economic power.)

ALLWOMEN (%) :  MILLENNIAL (%) GEN X (%) : BOOMER (%)

Consumer Purchasing Power 59 66 65
Home Buying 50 55 51
Investments and Savings 48 49 48
Business Ownership 40 43 42
Wages in the Workplace 40 35 32




Millennial women have the most confidence about their
financial decisions.

Nine in 10 women investors (89%) we surveyed are very or somewhat confident they
have the knowledge to make good financial and investment decisions. About half of all
women (52%), and 59% of Millennial women investors in particular, say they are always
or usually confident.

S5 BOOMER
WOMEN J53§

How often, if at all, would you say, “I am confident that | have enough knowledge to make good financial and
investment decisions”?

ALLWOMEN (%) :  MILLENNIAL (%) GEN X (%) : BOOMER (%)
® Always/Usually § 52 59 45 § 52
® Sometimes 37 32 46 33

® Rarely/Never 1 8 8 16




Part II: Great Expectations

Women want to do better than the stock market and expect their investments to work
hard for them. The women we surveyed expressed interest in funds that have a history
of outpacing the market over the long term or doing better than average during market
downturns. They want to invest in companies that perform well financially and deliver
positive social and economic benefits for Americans.

Women want to beat the stock market.

About half of Boomer (50%) and Gen X (48%) women investors say their top priority
outcome is beating the market over time, compared to a little more than a third of
Millennial (35%) women investors. Boomer women investors are also most focused on
reducing their losses during periods of market downturns, compared to Millennial and
Gen X women, given the need to preserve capital and generate income when they are
closer to retirement age.

Overall, the number one
preferred investment outcome
for women is doing better than
the stock market over time.

Which one of the following would you consider a better outcome for you?

ALL WOMEN (%) MILLENNIAL (%) GEN X (%) BOOMER (%)
® Doing better than the stock market over time 35 48 50
® Growing my investments in line with the stock market 39 51 36 31
® Reducing my losses during market downturns 16 14 16 19




Women investors do not fit simplistic notions of being
risk-averse — they are focused on long-term performance
and downside resilience.

Women and men are quite similar in their investment preferences when asked about
the investment approach that best aligns with their retirement savings objectives. Only
one in 10 women (11%) and men (9%) chose the most conservative option: bank CDs
and high-quality bonds with little or no money invested in the stock market.

In contrast, the top choice overall for one in three women (30%) and men (33%)

was a mutual fund with a track record of outpacing the stock market over the long
term. Women investors also favor a long-term investing approach with a target date
fund (TDF) that adjusts its approach based on an investor’s age, with 21% of women
choosing TDFs, compared to 18% of men.

Nearly one in four women (24%) investors surveyed voiced their highest preference
for mutual funds that do better than the stock market during downturns, compared

to 19% of men, indicating a somewhat higher interest in downside resilience on the
part of women. Only 14% of women investors gave their top choice as low-cost index
funds that match the stock market’s returns in up and down markets, compared to 21%
of men — a difference of 7 percentage points that offers further evidence of women'’s
interest in downside resilience.

Which investment approach best aligns with your retirement savings objectives?
(Results shown are the percentages of top preference.)

@ Women
® Men
@ Total

“ Mutual Fund With Track Record of Outpacing Stock Market Average Over Long Term
“ . Mutual Fund With Track Record of Doing Better Than Market During Market Downturns

“ Target Date Fund That Adjusts Its Investing Approach Over Time Based on an Investor's Age

. . . Low-Cost Index Fund That Matches Stock Market's Average Returns in Up and Down Markets

- Bank CDs and High-Quality Bonds, With Very Little or Nothing Invested in Stocks and Mutual Funds
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Women want to invest in financially successful companies and ones
that give back to country and community.

Nine out of 10 women (94%) and men (?0%) want the companies they invest in to deliver
strong financial performance in terms of revenues, earnings and dividends per share
growth. Women are also somewhat more likely than men to want companies that invest
in innovative technologies (87% women versus 82% men) and build global leadership
overseas (82% women versus 78% men).

In addition, women investors expect the companies they invest in to deliver broader
economic and social impact. By a margin of nearly 10 percentage points as compared
to men, women prioritize the impact their investments have on their country: 88% want
the companies they invest in to increase the focus on U.S. jobs, operations and exports.
Women also value investments that address key areas of social responsibility more
than men do: 84% of women and 70% of men think it's important for the companies
they invest in to promote the health and wellness of consumers and employees; 80% of
women and 68% of men want companies in their investment portfolio to reduce harm
to the environment and climate; and 74% of women want companies they invest in to
help disadvantaged communities, as compared to 58% of men.

Women are 22 percentage points more likely than men to emphasize the importance
of investing in companies that put women in senior management and board roles (73%
women versus 51% men). Women are also more likely than men (by 15 percentage
points) to emphasize the value of companies in their portfolio that promote economic
opportunity for women, minorities and LGBT individuals (67% women versus 52% men).

What values are important to you for companies in your investment portfolio?
(Results shown are the total percentages of very important and somewhat important.)

® Women Grow Revenues, Earnings and Dividends Per Share m
: 'II\'/Ioet:I Invest in New Technologies and Innovation-Led Growth . “
Increased Focus on U.S. Jobs, Operations and Exports ‘ ‘ .
Build Leading Global Presence in Fast-Growing Economies m
Increase Efficiency and Restructure Underperforming Businesses '
Promote Health and Wellness of Consumers and Employees . ‘ .
Reduce Harm to the Environment and Climate ‘ . '
Help Disadvantaged Communities . . ‘
Include More Women in Senior Management and Boards of Directors ‘ . .
Promote Economic Opportunity for Women, Minorities and LGBT Persons . . .
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Part Ill: What Keeps You Up at Night?

A majority of women investors are worried about having enough money for retirement,
but there are considerable differences based on age, race and ethnicity. Millennial
women are the most confident about their investing decisions probably/most likely
because they started investing in their early years. In contrast, two-thirds of Gen X
women say that not having enough money to retire keeps them up at night, while
Boomer women are the least worried about retirement peace of mind.

Millennial women investors started earlier and are more confident
about investing than the other generations surveyed.

Millennial women are 14 percentage points more confident about investing than Gen
X women. The higher investing confidence levels expressed by Millennial women may
be attributable to starting at an earlier age with more years to build a retirement nest
egg. Sixty-three percent of Millennial women say they began to care about money and
investing in their 20s; however, only 28% of Gen Xers and 16% of Baby Boomers say
they focused on financial decisions and investments in their 20s.

Gen X women are most worried about retirement, while Boomers
are least worried.

Consistent with prior findings from our Wisdom of Experience investor surveys,
Generation X is the most anxious about the future. Having weathered the collapse of
the dot-com bubble and 2008 financial meltdown, as well as sluggish wage growth
during their formative adult years, two-thirds of Gen X women (66%) say that not having
enough money to retire keeps them up at night — by far the most of any generation.
Conversely, Boomer women (51%) are the least worried about money in retirement and
three in 10 (31%) say that nothing related to finances keeps them up at night.

Millennial women focus on family and education as part of their
financial future.

Millennial women started investing earlier than preceding generations and have more
time to save before retirement, yet 57% are still worried about their futures and being
able to retire with peace of mind. Additional concerns are due to paying off loans (36%)
and worries about caring for family members in the long term (30%). Among many
things, both Millennial and Gen X women (33% and 29%, respectively) are kept up at
night worrying that they're not earning enough to invest for the future. Additionally,
Millennial women are the most family-focused generation, whether that concern is
directed toward paying for their children’s education (37%) or taking care of aging
parents (25%).



When it comes to your finances, what are the things that keep you up at night?
. . . Having Enough Money to Retire with Peace of Mind

. . . Being Able to Ensure Long-term Care for Myself or a Family Member

. . . . Not Earning Enough Income to Be Able to Invest for the Future
‘ . . ’ Having to Pay Off Loans Rather than Be Able to Invest for the Future
. . . ’ Having Enough Money to Pay for My Children’s Education

@ WMillennials

‘ . . Being Able to Take Care of Aging Parents ® Generation X
@ Baby Boomers

. . ’ None of These ® Al Women
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Having enough money to retire is the top concern for women of all
ages and racial backgrounds.

Loans and family concerns are a prominent piece of this story. Hispanic and African-
American women are concerned about paying off loans (42% and 46%, respectively);
however, this is not nearly as much of a concern for white women (20%). African-
American women are most focused on taking care of aging parents (34%) compared
to other groups, while Hispanic women are most focused on paying for their children’s
education (35%). White women overall are generally not as concerned about either

of these topics — only 14% are focused on taking care of aging parents and 21% are
concerned about financing their children’s education.

How the Survey Was Conducted

The survey was conducted by APCO Insight, a global opinion research firm, in
March 2017. The research consisted of an online quantitative survey of 1,200
American adults — 400 Millennials (ages 21-37), 400 Generation Xers (ages
38-52) and 400 Baby Boomers (ages 53-71) — of varying income levels, who have
investment assets and also who have some responsibility for making investment
decisions for their families. This sample includes 600 women, 200 each among
Millennials, Generation Xers and Baby Boomers. The overall sample reflects
national representation on key demographic measures according to the U.S.
Census Bureau.

Investors should carefully consider investment objectives, risks, charges and expenses. This and other important information is
contained in the fund prospectuses and summary prospectuses, which can be obtained from a financial professional and should be
read carefully before investing. Securities offered through American Funds Distributors, Inc. Content contained herein is not intended
to serve as impartial investment or fiduciary advice. The content has been developed by Capital Group which receives fees for
managing, distributing and/or servicing its investments.

Past results are not predictive of results in future periods.

The S&P 500 Index is a market capitalization-weighted index based on the results of 500 widely held common stocks.
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